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USsD UM Equivalency
No. [Course code Course title ECTS |Contact hours] No. | Course code Course title Credits | Prerequisite
STRATEGIC MANAGEMENT
1 ACCOUNTING 5 30 1 | ACCT210 MANAGEMENT ACCOUNTING | 3 ACCT100
INTERNATIONAL TRADE AND
2 INTERNATIONAL ECONOMICS 10 60 2 | BECO303 COMMERCIAL POLICY 3 BECO308
GLOBAL ECONOMIC ISSUES AND BECO0100 &
3 ECONOMIC ANTHROPOLOGY 5 30 3 | BECO310 BUSINESS IMPLICATIONS 3 BECO101
4 SOCIAL AND ECONOMIC 5 30 4 ECOB122 STATISTICAL ANALYSIS | 3 None
ADVANCED FINANCIAL
5 CORPORATE FINANCE 10 60 5 | FINC211 MANAGEMENT 3 FINC210
QUANTITATIVE TECHNIQUES FOR
6 ANALY?SRO\L:E?{US A’\\ITQTATIVE 5 30 6 | GAHM321 TOURISM AND HOSPITALITY 3 QMDS300
MANAGEMENT
INTRODUCTION TO MGMT110 &
7 GLOBALIZATION 5 42 7 | GBMT300 | GLOBAL BUSINESS ENVIRONMENT 3 MKTG220
BECO310/
8 INTERNATIONAL MANAGEMENT 10 45 8 | GBMT302 | INTERNATIONAL MANAGEMENT 3 EBIS315/
GBMT300/301
CROSS-CULTURAL BECO310/
9 INTEES&%&SQ;?%S&NESS 5 30 9 | GBMT403 COMMUNICATION AND 3 EBIS315/
NEGOTIATION IN BUSINESS GBMT300/301
ENTREPRENEURSHIP AND SMALL
10 BUSINESS MANAGEMENT 10 56 10 | GBMT406 ENTREPRENEURSHIP 3 MGMT110
ACCT100 &
11 STRATEGY AND CULTURE 5 30 11 | MGMT330 STRATEGIC MANAGEMENT 3 FINC210/214
& MKTG220
12 HUMAN RESOURCE MANAGEMENT 5 30 12 | MGMT332 HUMAN RESOURCES 3 MGMT110
ORGANISATIONAL CHANGE AND
13 DEVELOPMENT > 24 13 | MGMT334 ORGANIZ[')A‘ET\I/EEOAIL‘N(I::'\'IA‘TNGE AND 3 MGMT221
INTERCULTURAL COMMUNICATION 1 21




INTERNATIONAL MARKETING

MARKETING CHANNEL

14 CHANNELS 10 30 14 | MKTG427 ANAGEMENT MKTG220
INTRODUCTION TO SOCIAL INTRODUCTION TO
15 ANTHROPOLOGY 10 60 15 | SOCB120 ANTHROPOLOGY None

This is the course could be used as a supporting course for the main course which the students want to study, yet the supporting course is not limited to this
course. Students can select other courses that are similar to the main course as the supporting course.




